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The Section of International Communication at the Institute of International Studies 

(University of Wroclaw), in partnership with the Polish Communication Association  

(the Section of Intercultural & International Communication) and the Polish Association 

for International Studies invite to the first international conference that is due to take 

place in 

Wroclaw from 11th to 12th October 2018. 

 

 

 



  #IntCommNet2018 

Partners:                                                                        

 

KEYNOTE SPEAKERS 

 

Robert Entman is Shapiro Professor of Media and Public Affairs, George Washington University. 

Among other books he wrote Scandal and Silence: Media Responses to Presidential Misconduct 

(Polity, 2012) and Projections of Power: Framing News, Public Opinion and US Foreign Policy 

(Chicago, 2004). The latter won the American Political Science Association Political 

Communication Section’s 2011 Doris Graber Book Award. Prof. Entman has also received a 

Humboldt Research Award, and other awards sponsored by APSA, Association for Education in 

Journalism and Mass Communication, and Harvard’s Kennedy School. He earned his PhD in 

political science at Yale as a National Science Foundation Graduate Fellow. 

 

Andreas Hepp, Professor of Media and Communication Studies with the Special Areas Media 

Culture and Communication Theory at the ZeMKI (Centre for Media, Communication and 

Information Research), Universität Bremen, Germany. http://www.andreas-hepp.name/ 

 

Stephan Russ-Mohl is full Professor of Journalism and Media Management at the Faculty of 

Communication Sciences, Università della Svizzera italiana, Lugano and Director of the European 

Journalism Observatory (www.ejo.ch). 

Born in 1950, in Frankfurt/Main, Germany, he studied Public Administration/Public Policy at the 

University of Konstanz and at Princeton University and completed his professional training in 

Journalism at the Deutsche Journalistenschule (German School of Journalism), Munich. 

He was Professor of Journalism and Media Management at the Institut für Publizistik und 

Kommunikationswissenschaften, Freie Universität Berlin from 1985 to 2001. He was a Visiting 

Fellow at the University of Wisconsin (Madison) in 1989, at the European University Institute 

(Florence) in 1992 and at the Department of Communication, Stanford University in 1995, 1999 

and 2008. He was Gutenberg Fellow at the Research Focus Media Convergence of the University 

of Mainz 2011/2012. 

 

 

 

 



  #IntCommNet2018 

Partners:                                                                        

 

Thursday, 11th October    PROGRAM 

Collegium Anthropologicum - Kuźnicza Street 35, 50-138 Wrocław (Room 1 - ground floor) 
14.00 - 15.00 Registration   
15.00 - 15.30 Opening ceremony   

15.30 - 18.00 Plenary session 

Robert Entman: Cascading Network Activation and Public Spheres in Fractured Democracies 
Andreas Hepp: Deep Mediatization: Algorithms, digital infrastructures and the perspectives 
of mediatization research 
Stephan Russ-Mohl: The End of Enlightenment? Why we Need an Alliance between 
Researchers and Journalists to Fight Disinformation 

18.00 - 19.30 Break and city sightseeing  
20.00 -  Official dinner - Art Hotel Kiełbaśnicza Street 20, 50 - 110 Wrocław 

   

          

Organising committee: Prof. Magdalena Ratajczak, Dr. Justyna Arendarska, Dr. Bartłomiej Łódzki, Dr. Marta Ryniejska-Kiełdanowicz 

Section of International Communication at the Institute of International Studies (University of Wroclaw) 

http://www.intcomm.uni.wroc.pl/  

Collegium 
Anthropologicum - 
Kuznicza Street 35 

Institute of 
International Studies 
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Friday, 12th October 

Institute of International Studies - Koszarowa Street 3, 51-149 Wrocław, Building 21, 1st floor 

09.00 - 10.45  International political communication - Session A (Room 101) 

Chair: 
Justyna 

Arendarska 
 

Discussant: 
Robert 
Entman 

Judita Kasperiūnienė and 
Natalija Mažeikienė 

Nuclear media discourses after the closure of the Ignalina Nuclear Power Plant: is the game 
over? 

Klaudia Rosińska 
Analysis of communication on Polish Twitter after the victory of Donald Trump in the 
presidential election in the USA 

Julia Trzcińska, Paulina 
Barczyszyn-Madziarz 

National and international political actors in Polish Television coverage 

Dorota Piontek Framing populism in media coverage. Polish case in the context of European experiences 

Agnieszka Szymańska 
Media influence on politicians and their decisions in the opinion of German politicians and 
journalists 

09.00 - 10.45  International and global communication - Session B (Room 108) 

Chair: 
Bartosz 

Michalski 
 

Discussant 
Andreas Hepp  

Radosław Sajna    
Planet Earth and global communication: how are media and online activists involved in 
shaping environmental policy worldwide? 

Paulina Olechowska 
Transboundary media and journalism – an overview of theories and conceptions against the 
European practice  

Agnieszka Węglińska The image of Germans and Germany in TVP’s social media – political and social aspects 

Maja Chacińska Communicating about the North to the Polish public 

10.45 - 11.15 Coffee break 
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Friday, 12th October 

Institute of International Studies - Koszarowa Street 3, 51-149 Wrocław, Building 21 

11.15 - 13.00    Social media and network communication - Session C (Room 101) 

Chair: 
Bartłomiej 

Łódzki 
 

Discussant 
Łukasz 

Fijałkowski  

Ewa Nowak-Teter Model of news in the age of social media 

Jacek Nożewski 
The structure of public – media agenda in Facebook. Media influence on people’s perception 
of politics 

Gergő Hajzer Like and being liked: Hungarian political party Facebook like-network analysis 

Agnieszka Dytman-Stasieńko Digital activism vs digitalisation of activism 

11.15 - 13.00             Intercultural communication and human rights - Session D (Room 108) 

Chair: 
Magdalena 
Ratajczak 

 
Discussant 
Jarosław 
Jarząbek 

Adriana Michilli 
Human Rights in the Remnants of a Conflict: Has the Legacy of Dayton Impaired Minority 
Rights in Bosnia-Herzegovina? 

Anna Smoliarova Global mass self-communication of migrants as a source for social capital 

Bożena Zakrzewski 
Friendship patterns: The adaptation of Spanish Erasmus students at the University of 
Wrocław 

Katarzyna Jędrzejczyk-
Kuliniak 

We are not racist, but stay out of us! Ethno-pluralism in Polish public sphere 

Seda Gökçe Turan 
A Relational Study Between Digital Citizenship And Cyber- Bullying Among University 
Students 

13.00 - 14.00 Lunch 
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Friday, 12th October 

Institute of International Studies - Koszarowa Street 3, 51-149 Wrocław, Building 21 

14.00 - 15.45 International PR and marketing - Session E (Room 101) 

Chair: 
Katarzyna 

Jędrzejczyk-
Kuliniak 

 
Discussant: 

Elżbieta 
Stadtmüller  

Regine Wieder, Gary Massey 
Translation as an underestimated factor within international PR – exploring the current 
interface of PR and translation 

Marta Rzepecka 
Presidential Rhetoric of Foreign Crisis: George W. Bush on Georgia and Barack Obama on 
Ukraine 

Natalija Mažeikienė and Eglė 
Gerulatinė 

Authenticity and performance of cultural identities in tourism 

Kristina Juraitė and Natalija 
Mažeikienė 

Transforming city identity: from the Soviet industrial (nuclear) center to the European 
multicultural city 

Anna Zięty, Krzysztof Kuźmicz Marketing Communication of Higher Education Institutions in the Era of Digital Economy 

14.00 - 15.45 Roundtable (in Polish) - Session F (Room 108) 

Chair: 
Magdalena 
Ratajczak 

 
Marta 

Ryniejska-
Kiełdanowicz 

 
Bartłomiej 

Łódzki 
 

Justyna 
Arendarska 

Katarzyna Konarska 
Agnieszka Szymańska 
Radosław Sajna 
Patrycja Szostok-Nowacka 
Dagmara Głuszek-Szafraniec 
Katarzyna Jędrzejczyk-
Kuliniak 
Dorota Piontek 
Radosław Sajna 
Ewa Nowak-Teter 

Discussion 

15.45 - 16.15 Closing plenary session (Room 101) 

Duration of presentation: 15-20 minutes 
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LIST OF ABSTRACTS 
 

International political communication - Session A 

Name and Contact Abstract 
Judita Kasperiūnienė,  
Vytautas Magnus University 
judita.kasperiuniene@gmail.com 
 
Natalija Mažeikienė 
Vytautas Magnus University 
natalija.mazeikiene@vdu.lt  

Nuclear media discourses after the closure of the Ignalina Nuclear Power Plant: is the game over? 
 
The paper focuses on analysis of ‘nuclear discourse’ in Lithuania by investigating the case of media coverage of the 
Ignalina Nuclear Power Plant (INPP).  Literature analysis of nuclear discourse in USA (Kinsella, 2005), France and Italy 
(Catellani, 2012), Finland (Yli-Kauhaluoma and Hänninen, 2014) revealed several themes in nuclear communication on 
the civil use of nuclear power. The first theme was ‘disempowerment’ of the public when spaces for discussion and 
debate among different opinions were narrowed down. Nuclear power is  presented as a subject out of the control and 
intervention of normal citizens, excluding a real participation in decisions about its development. The second theme of 
the nuclear discourse and communication distinguished was the construction of a ‘modernistic’ basic narrative which 
expresses the fascination for science and technological development by presentig nuclear power as a part of general 
technological progress and the development of humanity (Kinsella, 2005, Castellani (2012). The expression of this type 
of pronuclear discourse could be an attempt in the nuclear communication to tame public fears associated with the 
final disposal of nuclear waste in Finland (Yli-Kauhaluoma and Hänninen, 2014).  
By referring to the academic discussion mentioned above the authors of this paper revealed nuclear discourses in the 
media coverage of the Ignalina Nuclear Power Plant (INPP) which was and is still one of the most important Lithuanian 
national objects. It was built in 1975 and was the world's largest nuclear reactor at that time. Currently, the INPP is in 
the process of decommissioning and dismantling. The closure of the INPP was one of the conditions for Lithuania to 
enter European Union in 2004. The closure and decommissioning have been widely disposed in media. Our research 
question was: What nuclear discourses have been constructed while closing and decommissioning the INPP? Discourse 
analysis was used while investigating media coverage by 3 largest Lithuanian online news websites.  

Klaudia Rosińska 
Cardinal Wyszyński University 
claudia.rosinska@wp.pl  

Analysis of communication on Polish Twitter after the victory of Donald Trump in the presidential election in the 
USA 
 
The election of Donald Trump as the president of the United States has caused huge emotions around the world. Many 
months before the elections, there were a lot of discussions about almost every Donald Trump's behavior during the 
campaign. And although few polls gave the candidate any chance, he managed to become the next president of the 
United States. The reactions of the whole world to the selection of Americans were extremely exciting. Also in Poland, 
many people followed the rivalry for the most important position in America. They shared their thoughts on this subject 

mailto:judita.kasperiuniene@gmail.com
mailto:natalija.mazeikiene@vdu.lt
mailto:claudia.rosinska@wp.pl
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in social media, including on Twitter. The speech will deal with the analysis of 3372 posts from Twitter's Polish-language 
profiles of 8 and 9 November 2016. The tone of the statement in relation to Donald Trump and how social and 
professional groups in Poland reacted. In addition, the intensity of published posts within a day and the categorization 
of their authors will be determined. 

Julia Trzcińska  
University of Wroclaw 
julia.trzcinska@uwr.edu.pl  
 
Paulina Barczyszyn-Madziarz 
University of Wroclaw 
paulina.barczyszyn-
madziarz@uwr.edu.pl  
 

National and international political actors in Polish Television coverage 
 
The main purpose of the speech is to present the results of the study on the political actors coverage in the main edition 
of Polish Television's (TVP1) "Wiadomości" - the main news program and TVP Info website articles. The study was 
conducted using the MAXQDA program, which allowed for the combination of qualitative and quantitative methods, 
making the analysis more complete. The research period included 10 randomly selected days in each of the three 
consecutive months from December 2017 to February 2018 (30 days in total). The research was aimed at finding an 
answer to the question of how Polish and foreign actors were presented by the Polish Television. Particular attention 
has been devoted to international institutions appearing in messages (such as the European Commission) and leaders 
of foreign states. The analysis allowed us to check not only how the actors were referred to, but also to draw 
conclusions about possible attempts to shape the public agenda by addressing issues and relevant attributes in a certain 
way. The research was a part of a wider project on political issues coverage in the three most important Polish television 
stations - TVP1, TVN and Polsat. The case of Polish Television is extremely interesting due to the fact that the public 
broadcaster is strongly connected to the ruling party - Law and Justice, which was additionally reflected in the manner 
of presenting both domestic and foreign politicians. 

Dorota Piontek 
Adam Mickiewicz University 
dorota.piontek@amu.edu.pl  

Framing populism in media coverage. Polish case in the context of European experiences 
 
Studies on relationship between populism and the media discuss how intensely the media cover populist actors and 
how the media evaluate them. We can recognize three patterns: (1) populist party receives less coverage than other 
parties and the media install something like a cordon sanitare to exclude a populist political party from power; (2) 
intensive negative coverage that works in favour of the populits actors (increased visibility); (3) critical media tenor 
toward populist parties out of concern for the healthy state of democracy (Esser, Stępińska, Hopmann, 2017). Furthere 
more we may discuss so called media populism that lends itself to three distinctive perspectives: populism by the 
media, populism through the media, and populist citizens journalism. While the populism by the media refers to the 
media organizations actively engaging in their own kind of populism (Plasser and Ulram, 2003), the populism through 
the media refers to the media reporting on the populist actors, slogans, arguments, and ideological perspectives and, 
as a result,  heightening their public visibility and perceived legitimacy (Mazzoleni, 2008).  
        The aim of the paper is to present findings of the Polish studies conducted within a framework of the COST Action 
IS 1308 “Populist Political Communication in Europe: Comprehending the Challenge of Mediated Political Populism for 
Democratic Politics”. The paper will address two main research questions: (1) What patterns are present in the relations 
between the Polish media and populist actors? (2) How much of the populism by the media and the populism through 

mailto:julia.trzcinska@uwr.edu.pl
mailto:paulina.barczyszyn-madziarz@uwr.edu.pl
mailto:paulina.barczyszyn-madziarz@uwr.edu.pl
mailto:dorota.piontek@amu.edu.pl
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the media we may observe in Poland? In particular, we will study how much attention is paid by the Polish media to 
the populist actors, how they are portrayed in the news items and commentaries, and how Polish journalists perceive 
populism in general. The data comes from a content analysis of several media organizations: four daily newspapers, 
three monthly magazines, three newscasts (one from public TV and two rom commercial TV stations), and three online 
news media. The findings from the content analysis will be then confronted with the information collected during the 
individual in-depth interviews conducted with the Polish journalists. We would argue that journalistic attitudes and 
performance in Poland depend mostly on political biases, since one of the main features of the Polish media system is 
a very high level of political paralellism. 

Agnieszka Szymańska 
Jagiellonian University 
ajdsz@interia.pl   

Media influence on politicians and their decisions in the opinion of German politicians and journalists 
 
The paper presents the results of individual depth interviews (IDI) conducted with German press journalists (16) and 
politicians (21) from all levels of politics (local & regional, national and European) from the most important political 
parties in Germany (CDU/CSU, FDP, SPD, Die Linke, Die Grünen, Piraten Partei) as part of a project entitled: „A German 
Europe or a European Germany? Media diplomacy and a (post)national Europe on the Example of the European political 
discourse in Germany”. The answers of the respondents relate to the relations between politics and the media and the 
media impact on the politicians and their decisions. 

mailto:ajdsz@interia.pl
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International and global communication - Session B 

 

Radosław Sajna 
Kazimierz Wielki University in Bydgoszcz 
rsajna@post.pl  

Planet Earth and global communication: how are media and online activists involved in shaping environmental 
policy worldwide? 
 
Contemporary communication on a global scale is possible thanks to human development, including ideas and 
technology. The same human development is dangerous for a planet inhabited by people. Although there are different 
views on the role of people in climate change and other environmental problems, some catastrophic predictions for 
Earth are repeated around the world. Nevertheless, people’s awareness of environmental problems varies and 
depends to a large extent on the media. Exactly, the media and journalists are responsible for informing and explaining 
the global Earth problem to local, national and global public opinion. It is accepted that environmental journalism began 
in 1992, during the Earth Summit in Rio de Janeiro, when many heads of state and other important people debated on 
sustainable development. In 2016 the media from around the world broadcast for the global audience the opening 
ceremony of the Rio 2016 Olympic Games, full of environmental messages, like “let’s save the planet”. Between Rio 
1992 and Rio 2016 new forms of communication have changed the world. The Internet has a huge impact on the 
communication paradigms, described in various scientific works. Mass communication, dominated on a global scale by 
large media corporations, is no longer the only effective way to shape public opinion. Today, new paradigm of 
communication (which I call ‘quantum communication’) allows resistance (though chaotically, without constant 
control) to traditional giants of communications. New online activists, representing different communities or social 
groups, are able to achieve certain goals by accumulating the communication ‘energy’ from the network society. The 
Internet has become a platform of mixing influences of media corporations and counter-globalization movement, 
including people or organizations that are struggling for environmental issues (also accepted by corporations for 
business purposes). This mixing scenario enables the participation of media and online activists in shaping 
environmental policy worldwide, by raising people’s awareness and influencing citizens’ political preferences. 

Paulina Olechowska 
University of Szczecin 
paulina@olechowska.eu  

Transboundary media and journalism – an overview of theories and conceptions against the European practice  
 
Local initiatives in borderland areas play a significant role in integrational processes. One of the grounds of 
transboundary collaboration is the local-level socio-cultural cooperation of subjects (publishing bodies) and people 
(editors) who are rooted in different countries (European borderland regions). There  are different theories of the 
internationalization of communication processes. The article is an overview of various conceptions and an attempt to 
apply them to transboundary media which, due to the variety of kinds of cooperation (e.g. formal / non-formal, based 

mailto:rsajna@post.pl
mailto:paulina@olechowska.eu
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on merit, financial, structural) and  of the functions fulfilled (crossing and overstepping borders – Grenzüberschreitung 
and  Grenzüberwindung), cannot be easily categorized. Based on the research of selected European transboundary 
media, the article attempts to identify their distinctive features and also to describe the role of transboundary 
communication in the European public sphere. 

Agnieszka Węglińska 
University of Lower Silesia 
agnieszka.weglinska@dsw.edu.pl  

The image of Germans and Germany in TVP’s social media – political and social aspects 
 
The main aim of this paper is to investigate how the image of Germans and Germany  in TVP’s social sites is shaped. I 
will focus on two important aspects in the background. In Poland, the last general election provided victory for party 
connected with a very populist program. Since gaining the power in the country in 2015, the new ruling party, Law and 
Justice (PiS) has started very profound reform projects. Firstly, recent relations between Poland and Germany has 
changed. Poor condition of bilateral relations is a result of the new paradigm in Polish international relations. The ruling 
party’s idea is to build anew order in Europe and create alliances without Germany as a counterbalance.   
Secondly, the main thesis of the charismatic party leader, Jarosław Kaczyński, is that public service media are crucial 
tool to maintain social power.  In my opinion, Polish Television (TVP) has recently fallen under strong influence of 
politicians from the ruling party, Law and Justice (PiS),  also due to the latest renewal of the Broadcasting Act.  
One main tendency can be observed at present–  a very intensive activity of TVP’s official sites and  journalists  on 
Twitter and FB. I would like to research the content of discussions about Germany on social media related to TVP. The 
method applied will be the content analysis of tweets and FB posts and discussion below them. Brand 24 internet tool 
will be used to collect data. In course of the research I will establish what is the image of the Germans and Germany in 
social media so strongly related to the ruling party. Interesting question can be asked: has TVP on purpose perpetuated 
very strong negative stereotypes about. How the image of Germany is shaped in social media related to TVP. 

Maja Chacińska 
University of Gdańsk 
maja.chacinska@ug.edu.pl  

Communicating about the North to the Polish public 
 
Nordic countries, their literature, nature, design and political culture have become very popular in the 21st century. 
The specifics include popularization of Scandinavian crime and children's' books, introduction of the Danish and 
Norwegian well-being philosophy called "hygge" as well as an Internet phenomena - a Norwegian teen drama "Skam". 
It has also become popular or "trendy" to travel to the more "exotic" sides of the North: Iceland, Greenland and the 
indigenous Saami land - Lapland. Much of the popularity can be traced to the skilful Swedish, Danish or Icelandic nation 
branding but the specificity of those countries is also popularised by the foreigners visiting or living in them. The paper 
will present the results of a research on communication about the North in Poland by Polish experts and travellers. The 
research comprises of analysis of audio-visual interviews published in old and new media about the Nordic countries. 
Interviewees include Poles who are considered non-academic experts on Nordic countries due to their long stay there 
and position in the society and Polish travellers who chose the North as their multiple destination and sharing their 
knowledge and experience as an earning opportunity. In addition to the earlier mentioned subjects the interviews 
include more problematic areas like the downsides of the so called Nordic Model, refugee and immigrant crisis, 

mailto:agnieszka.weglinska@dsw.edu.pl
mailto:maja.chacinska@ug.edu.pl
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indigenous peoples' situation and the rise of the nationalistic movements. One of the key questions asked by the 
researcher is how to communicate about the nation or the region avoiding simplifications, stereotypes and 
generalizations. Even though the research is in progress some specific answers have started to emerge. 
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Social media and network communication - Session C 

 

Ewa Nowak-Teter 
Maria Curie-Skłodowska University 
terewa@gmail.com  

Model of news in the age of social media 
 
The proposed paper is focussed on the problem of changing news production in the digital era and takes an effort to 
answer the question: how technological developments transformed contemporary journalism (Holton 2016), especially 
news production and distribution. Critical analysis of present news practices is offered in order to understand what 
constitutes news and what is the current dominant model of news. 
The paper offers theoretically informed empirical study devoted to the model of newsworthiness applied by journalists 
as an answer to digitally transformed, networked media environment dominated by search engines, social media and 
its consumers’ preferences. The conceptual framework includes widely renowned concepts of media agenda building 
(Berkowitz 1994; Atkinson, Lovet, Baumgartner, 2014; McCombs 2014) and newsworthiness or news values (Galtung, 
Ruge 1965; Weaver et. al. 2006; Boczkowski 2011), where agenda building is understood as the process of media 
agenda shaping by different sources of information and influence, and newsworthiness is identified as a set of selected 
news criteria serving as journalistic devices rooted in gatekeeping function of media (Shoemaker 1991; Cassidy 2006; 
Soroka 2012). These concepts will be complemented by the idea of “shareability”, recently identified as a novel element 
of newsworthiness (Harcup, O’Neill, 2017). The “shareability” is a news value commonly applied in social media. 
However, the way how it works is not recognized in details yet. Instead, it is understood more or less intuitively: “stuff 
that makes you laugh and stuff that makes you angry” (Newman 2011).  
Against this background, the purpose of the study is to determine the most commonly used, current model of news, 
its features and applications, as well as the position of “shareability” in this model. In order to achieve the research 
goal, the comparative (quantitative and qualitative) content analysis integrated into case studies is employed. The 
comparison encompasses news that are published by news organizations (TVs and newspapers online) on websites 
and social media pages, including media messages coming from various European countries (Poland, Great Britain and 
France).  

Jacek Nożewski 
University of Wrocław 
jacek.nozewski@gmail.com  

The structure of public – media agenda in Facebook. Media influence on people’s perception of politics 
 
Social media are a dynamic and multifaceted environment where peoples thoughts and opinions come out. Content 
disseminated by news media outlets affect information activity of the audiences. Media tell us “what” but not “how” 
to think about various issues and their attributes or characteristics. The picture of the world outside is different than 
this created by the media agenda. The paper presents differences, similarities and interrelations between public and 

mailto:terewa@gmail.com
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media agenda shaping within Facebook. The research confirmed that the audience attention is only directed by media 
outlets and the media influence is strongly limited only to pointing – what is important in a given time. The paper 
explains the mechanism according to which audiences construct the agenda and the perception networks under the 
media coverage.  Author will provide quantitative and qualitative data concerning users activity in Facebook 
encompassing the way people participate in creation of the dynamic and changeable communication structure in social 
media. The additional aim of the paper is to present the triangulation of data and methods used for providing 
sufficiently comprehensive picture of political communication processes occurring in Facebook. Networked Agenda – 
Setting concept is the meaningful element of this paper. Semantic network analysis applied to the research emphasized 
the ties connecting particular events with issues and issues with their attributes. 

Gergő Hajzer 
University of Szeged 
hajzerg@polit.u-szeged.hu  

Like and being liked: Hungarian political party Facebook like-network analysis 
 
The mediatization of politics has already affected political communication throughout history. By every new 
technological improvement, the shape of political communication has changed. With the fast spread of social media 
activity, the different political actors have appeared in the social media in order to get and maintain as much support 
as possible.  
In my empirical study I focus on the analysis of political party activity on Facebook. In the era of populist rhetoric the 
politicians tend to use more their social media network sites (especially Facebook) but as they mainly share the content 
of the official pages of their parties, my study focuses on the analysis of the network connection of political parties. 
More concretely the emphasis is on the network analysis of Hungarian political parties who have successfully got into 
the Parliament and can have an own faction. By picturing the like-network of these parties with the help of the Netvizz 
and Gephi programs (Rieder 2008) we can get a clearer picture not just about the Facebook usage but also the 
connections of the examined political parties.  
Results show a shocking difference in both Facebook activity and connections between the parties. In the beginning of 
the research my assumption was that the party using Facebook in a more organized way and having more connections 
will also have the higher supporters and the better results in the elections. In my presentation it is clearly visible that 
this is not the case. 
(This research was supported by the project nr. EFOP-3.6.2-16-2017-00007, titled Aspects on the development of 
intelligent, sustainable and inclusive society: social, technological, innovation networks in employment and digital 
economy. The project has been supported by the European Union, co-financed by the European Social Fund and the 
budget of Hungary.) 

Agnieszka Dytman-Stasieńko 
University of Lower Silesia 
agnieszka.dytman@dsw.edu.pl  

Digital activism vs digitalisation of activism 
 
The paper presents changes in the perception of the role and function of technology and the individual in activist 
practices. I distinguishes two phases of activism conditioned by technological development – activism 1.0 and activism 
2.0, which constitute the next stages of its evolution. The first phase is web-based activism, largely static, based on the 

mailto:hajzerg@polit.u-szeged.hu
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durability of roles, in theoretical reflection postulating the shifting of activist actions in favor of only technological 
actions. A significant change conditioned by the shift of the network paradigm results in interactive activism, not 
abandoning previous forms of action, but operating on different principles. Activism 2.0 abolishes many divisions, the 
physical body turns out to be as important as technology. Modern activism is a continuous change of roles, flows 
between technology, mediated message and physical reality. This is an extended activism in which we place “real” 
reality on the digital reality and vice versa, in which images, messages, spaces, time, narratives, people and technology 
function on a regular basis. The postulate of abandoning the term "digital activism" in favor of "digitilized activism" or 
"digitalization of activism" seems to be the most logical, because in reality of continuous change, in the fluid reality of 
flows the term “digital activism” is to preclusive. 
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Intercultural communication and human rights - Session D 

 

Adriana Michilli 
University of Padua, Human Rights 
Centre 
adrianamichilli@gmail.com  

Human Rights in the Remnants of a Conflict: Has the Legacy of Dayton Impaired Minority Rights in Bosnia-
Herzegovina? 
 
Twenty-three years following the end of the war made possible through the Dayton Peace Accords(DPA) instated in 
1995, the Republic of Bosnia-Herzegovina still utilizes this international legal instrument as the sovereign’s official 
constitution. This paper addresses the impact that the international community’s failure to implement the appropriate 
norms, flexible strategies and locally considerate solutions needed to sustain peace-building has left behind. 
Specifically, the study analyzes the social level of the post-conflict paralysis experienced by the Republic's statehood. 
To this end, the paper highlights the quotidian ways in which the socio-cultural landscape of the Bosnian Federation 
and Republika Srpska remains stratified along ethno-religious divisions. The study identifies the dynamics of on-going 
power struggles existent between minority members identifying with each of the three constituent groups: Bosnian-
Muslims, Croat-Catholics and Serb-Orthodox. The paper provides an inter-disciplinary approach to studying minority 
rights within the context of Bosnia-Herzegovina. Using a political-advocacy design that combines sociological sciences 
and legal theory it strives to underscore the degree to which hostilities cultivated during the war remain frozen across 
various socio-cultural and economic realms. Directing its’ attention on the practical aspects where minorities face 
discrimination and remain excluded from social spheres the paper calls for a necessary advancement on the human 
rights protection of safeguarding minority members in both each of the ten Cantons (Bosnian Federation) and the 
districts located within Republika Srpska territory. Specifically, the paper highlights the critical redress merited within 
institutional sectors through the adoption of  structural reform agendas that trigger the democratic advancement of 
ethno-religious minority inclusion. It offers the following key target areas for development: education, religious 
freedom, and property rights. In closing, it argues that society’s schism from the residual consequences of the DPA can 
be achieved through the practices of change-drivers (civil society organizations, religious leaders, cultural mediators) 
by taking advantage of their training and capacity-building skills in the forms of: inter-ethnic dialogue, inter-cultural 
reconciliation and inter-religious peace. Constructing competences which demonstrate respect for human rights, 
encourage co-existence and the equal integration of minority members in society also has the potentiality to 
strengthen the currently fragile relations with the out-group community, reducing a society’s propensity for conflict 
regression.   
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Anna Smoliarova 
St. Petersburg State University 
anna.smolyarova@gmail.com  

Global mass self-communication of migrants as a source for social capital 
 
Diaspora as well as activist media represent first of all the most interconnected communication across borders (Gitlin 
1998, Sparks 2005,  Fraser 2007, Bodrunova et.al. 2018).In this case study we examine how Russian-speaking migrant 
blogosphere on Instagram and Telegram unites authors and their audiences over borders. We assume that mass self-
communication (Castells, 2007) is used by migrants to accumulate and raise social capital (eg. Vlasic 2004, Weiss and 
Trebbe 2001).  
Although a lot of research has been done on different diasporas online (Bernal 2006, Georgiou 2006, Croucher 2012, 
Chen et. al. 2017 and others), global Russian-speaking community online remains underresearched (Morgunova 2012). 
Russian-speaking bloggers write about their experience of migration and share their new life with their followers 
creating “horizontal networks of interactive communication that connect local and global in chosen time” (Castells, 
2007). As Georgiou (2013) puts it, it help to “sustain a sense of ontological security through community and belonging”. 
Growing migration from Russia increases simultaneously the size of potential audience and the competition for its 
attention. To raise their visibility among other media, their symbolic and social capital, bloggers create networks which 
peculiarities depend on the social media platform.  
Instagram bloggers are involved in ad-hoc networks for co-production and co-promotion of selected topics raising (eg. 
Kim et.al. 2017). A group of authors from different countries chooses a weekly/monthly topic, for ex. intercultural 
communication, bilingual kids, relations with mother-in-law in a mixed marriage, and promote each other via hashtags 
and stories.  
Telegram as a messenger with channels and chats forms the same network process in a different way. Although the 
promotion is reduced to the recommendations of channels, the messenger allows communication in public groups and 
creation of catalogues. 
One might argue that social capital accumulated via mass self-communication online can attract other sources for 
generating of social capital that also reflect the global nature of these horizontal networks. 

Bożena Zakrzewski 
University of Wrocław 
bzakrzewskilt@gmail.com  

Friendship patterns: The adaptation of Spanish Erasmus students at the University of Wrocław 
 
Interpersonal relations are important in the field of acculturation; for instance, Gudykunst (2005) and Kim (2001) 
emphasize the importance of members of the host country in the migrant’s network since they can provide many 
benefits such as emotional support, a point of reference to learn the new behaviours, and a point of validation for the 
behaviours that have been already learned. These studies assume that the migrant’s journey in the new country start 
with a group of co-nationals but they are slowly set aside while host members are incorporated; however, they do not 
delve on the nature of those relations in the network. In this line, when it comes to sojourners, specifically international 
exchange students, Bochner, McLeod, & Lin (1977) proposed a functional model which states that international 
students will be members of three friendship networks: with co-nationals, with host and other with international 
students. Therefore, my paper addresses the qualities of the friendship networks developed by Spanish Erasmus 

mailto:anna.smolyarova@gmail.com
mailto:bzakrzewskilt@gmail.com


  #IntCommNet2018 

Partners:                                                                        

students that studied at University of Wrocław during the 2017/2018 academic year and the impact of those networks 
in their adaptation.  Through episodic interviews, the study collected narratives of situations where the friendship 
networks could be analysed in terms of dispersion, frequency, intensity, multidimensionality, size, and homogeneity 
as well as the impact on their psychological and sociocultural adaptation. The results revealed that the co-national 
students were predominant in the network followed by international students, while the contact with Polish students 
was, in most of the cases, non-existent. Moreover, the results indicate that interactions with co-national and 
international students benefits their psychological adaptation. Nevertheless, they obstruct their sociological 
adaptation because these two networks create an ‘Erasmus bubble’ since living the same experience unifies them as 
an Erasmus group and excludes them even more from having contact with Polish students. Last but not least, the 
narratives also showed inconsistencies in regards to whom is called a friend and a best friend. In conclusion, this study, 
by closely examining the network of intercultural friendship of Spanish Erasmus students in Wroclaw, sheds new light 
on the international exchange students’ adaptation and friendship networks. 

Katarzyna Jędrzejczyk-Kuliniak 
University of Wrocław 
kjkuliniak@gmail.com  

We are not racist, but stay out of us! Ethno-pluralism in Polish public sphere 
 
The ‘Autonomous Nationalists’ movement has been spreading across the European nationalist stream in the last few 
years. In some countries this phenomenon, such as Germany is manifested by neo-Nazis themes, in Poland is shaping 
the form of nationalistic radical movement. The main  slogan is the rejection of the multiculturalism, according to 
ethno-pluralism theory.  
The paper deals with the ideological evolution of one of the most sophisticated intellectual figure, that first appeared 
in France and Europe during the 1970s. The ethno-pluralism claims that the world is separated in distinct, homogenous 
in terms of culture, and externally closed communities, therefore mixing of members originating from different cultural 
groups  is perceived as a threat for cultural tradition, purity, and identity. The principle is therefore the regional, ethnic 
or racial separatism, existing in separated cultural enclaves.  
The article aims at presenting the ideological profile of the ethno-pluralism ideology in Poland.  It is argued that that in 
Poland the ideology is filling the gap of rooted identity of Poles, aimed the “folk devil”, as Muslim immigrants. The 
ethnopluralists are willing to protect the community of values and homogeneity, which is defended by promoting 
difference and exclusivity. 
Ethno-pluralism claims the necessity of separating different cultures, officially rejecting of a hierarchy between 
cultures, hence it is against migration of non-Europeans to the Old Continent. Under the slogans of respecting others 
national, cultural identities and freedom of development in its own country, the codeword of new racism is hidden.  

Seda Gökçe Turan 
Bahçeşehir University 
sedagokce.turan@vsh.bau.edu.tr  

A Relational Study Between Digital Citizenship And Cyber- Bullying Among University Students 
 
Objective: Associated with the development of Internet, social media become vital for individuals. Despite the 
importance of social media, it sometimes positive sometimes negative effects on individuals' lives. The most significant 
negative effect of social media is ""cyber-bullying"". Some researchers (Patchin & Hinduja, 2006; Deheu, Bolman & 
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Völlink, 2008; Juvonen & Gross, 2008; Subrahmanyam & Greenfield, 2008; Ybarra vd., 2012) see cyber-bullying as a 
growing problem especially in terms of adolescence whereas some researchers (Langos, 2012; Ang & Goh, 2010) 
evaluate cyber-bullying as a reality of digital age. Cyber-bullying has effects such as emotional stress and afterwards 
withdrawal internet or social life (Laer, 2014; Li, 2006); However nature of cyber-bullying includes psychological, 
emotional and social negative consequences (Patchin & Hinduja; 2006). Researchers advice digital citizenship as a 
solution for protect adolescences from negative effects of cyber-bullying. Base of this statement, present study aims 
to search effect of individuals' digital citizenship levels on  engagement with cyber-bullying as victim or perpetrator.  
Method: 336 university students participate the study and research was conducted with survey method. Data gathered 
from university students analyzed by SPSS package program.  
Results: According to the results of the study, there is a positive relationship between cyber-victimization and 
perpetrator of cyber-bullying. Also, there is negative relationship between being a perpetrator of cyber-bullying and 
digital citizenship. Namely, individuals who cyber bully towards others have low score on digital citizenship scale. 
However there is no relationship between cyber-victimization and digital citizenship.  
Conclusions: The important consequence of the study is that, in order to reduce engagement of cyber-bullying and 
cyber-victimization digital citizenship and conscious internet usage is very important.  
Key Words: Cyber-Bullying, Digital Citizenship, Conscious Internet Usage   
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International PR and marketing - Session E 

 

Regine Wieder, Gary Massey 
ZHAW Zurich University of Applied 
Sciences 
wied@zhaw.ch  

Translation as an underestimated factor within international PR – exploring the current interface of PR and translation 
 
International PR has to deal with the challenge of having to consider different cultural values and languages when 
communicating with stakeholders. With the further development of the network society, in particular the emergence of 
social media networks, international PR has become even more important and complex. It is no longer only the traditional 
media in other countries along with the organisation’s own channels and instruments that help convey the organisational 
image, but it is also individuals and communities abroad that influence the stakeholders’ perception of the organisation. 
This increased need for international communication requires appropriate PR processes that plan and manage 
international communication strategically. Having to cater to a variety of stakeholders in various networks, who possess 
different cultural value sets, expectations and communication needs, international PR still has to find ways of creating one 
coherent international image. Therefore, PR needs to ensure that both contributions in the organisation’s native language 
and translations meet the requirements of the communication strategy in order to build an international reputation. 
The author of this paper hypothesised that the exchange of information and feedback between PR specialists and 
translators is often insufficient: translators do not seem to be fully aware of the organisation’s communication strategy, 
and PR specialists appear to have only a limited awareness of the responsibility translation carries. Considering that a lot 
of effort goes into the strategic design of communication in an organisation’s native language, it is rather surprising that 
the translated contributions, which largely determine an organisation’s image abroad, are not treated with the same 
amount of professional attention. 
This paper reports on a pilot study conducted at the interface of international PR and translation in Switzerland. It presents 
findings in the form of a questionnaire survey that was conducted among more than 250 PR specialists, translators and 
translation project managers in June 2017. The results confirm the author’s hypotheses, i.e. translators’ low awareness of 
communication objectives, along with an insufficient exchange of information between public relations specialists and 
translators, and reveal potential for improved processes for international strategic PR. 

Marta Rzepecka 
University of Rzeszów 
marta.rzepecka@ur.edu.pl  

Presidential Rhetoric of Foreign Crisis: George W. Bush on Georgia and Barack Obama on Ukraine 
 
This article offers a critique of the rhetorical responses of President George W. Bush to the 2008 Russia-Georgia conflict 
and of President Barack Obama to the 2014 Russia-Ukraine conflict. Its central objective is to identify parallels and 
differences between the rhetorical situations calling for presidential rhetoric on the crises in Georgia and Ukraine and 
determine how the presidents’ reactions to the conflicts were similar or different, judging the responses against Theodore 
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Otto Windt, Jr.’s analytical framework for foreign crisis rhetoric. Key questions addressed in this article ask what the 
constituent parts of the rhetorical situation in 2008 were and how they were similar to or different from the exigencies, 
audiences, and constraints in 2014 and whether the components of Bush’s discourse on Georgia and Obama’s discourse 
on Ukraine demonstrated stability or change in the use of foreign crisis genre. The article traces the parallels and 
differences of the rhetorical situations in three phases. First, it presents the context for the speeches, considering matters 
of geopolitics and economics, US relations with Russia, and international reaction to the conflicts. Second, it contrasts the 
presidents’ responses for the genre of foreign crisis rhetoric as suggested by Windt, measuring the utterances against the 
arguments of statement of facts, narration of events, and references to morality. Third, the article discusses the effects of  
the presidents’ rhetorical action, understood in terms of achieving the goals defined by the genre. 

Natalija Mažeikienė and Eglė Gerulatinė 
Vytautas Magnus University 
natalija.mazeikiene@vdu.lt 

Authenticity and performance of cultural identities in tourism 
 
Research presented in the paper focuses on tensions between commodification, authenticity and performance of 
identities in cultural tourism. One of the challenges in developing cultural tourism as a commercialized hospitality is an 
orientation toward profit and commodification of culture which becomes a challenge in regard to practicing authentic 
identities. More often commercialization of the place provides an inauthentic view of places and identities. On one hand, 
the quest for authenticity is the main motive for tourism (MacCannell, 1999) and a number of studies of cultural tourism 
have shown that cultural tourists are seeking more “authentic” or “deeper” experience than other types of tourists 
(McKercher and du Cros, 2002). However the authenticity is questioned and challenged when the tourism  becomes a kind 
of performance with series of staged events and space and performative techniques and dispositions (Edensor, 2001). This 
creates the blurred line between originals and simulations (simulacra)  (Starn, 2002, McMullen, 2014). Commodification 
of culture encourages the active construction of authenticity and, on the other hand, undermines it through the ‘staging’ 
or sale of culture (Jones, 2010, Bunten, 2008, Cassel & Maureira 2017).  
Authenticity is framed in the paper from the social construction approach by analysing how people experience and 
negotiate authenticity and how networks of relationships are built between people, places and things (Jones, 2010, Olsen, 
2020). Authors of the paper present a case study of construction of new nuclear/ atomic tourism route in the Ignalina 
Nuclear Power Plant region in Lithuania and its ‘satellite’ town - Visaginas (of the Nuclear Power Plant) during the research 
project EDUATOM. A question is posed by the authors how Visaginas communities and stakeholders interpret authentic 
cultural identity of the place and their inhabitants and how this identity and authenticity could be presented (‘staged’ and 
performed) to the tourists. The authors discuss what diverse parameters and elements of place identity and identity of 
the local community could be represented and communicated in the tourism and tourist route in Visaginas and what 
tensions occur between authentic identity and performed identity in cultural tourism.  The research presents individual 
and focus group interviews with representatives of national minorities and local community, municipality and other 
stakeholders in Visaginas.  
Key words: cultural identities, commodification of cultural identities, authenticity, place identity, staged identity, 
performed identity, Visaginas, Ignalina Nuclear Power Plant, nuclear tourism, atomic tourism. 
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Kristina Juraitė and Natalija Mažeikienė 
Vytautas Magnus University 
 

Transforming city identity: from the Soviet industrial (nuclear) center to the European multicultural city 
 
New information and communication technologies create a new environment for international and domestic politics, 
which is transforming in terms of new non-state actors entering the new and multi-centric world of global politics (van der 
Pluijm, Melissen, 2007). International practice shows that cities become more and more active in different local, national 
and international activities. 
  
The conceptual framework of the paper is based on two main concepts of place identity and city diplomacy ‘at home’. One 
of the approaches emphasizes the growing power of cities to professionally and pragmatically manage their role in the 
international politics. From this approach, city diplomacy may be understood as institutions and processes by which cities 
engage into the relations with actors on the international political scale with the aim to represent themselves and their 
interests. Another approach articulates the role of the cities and local governments to create a dialogue and peace, to 
promote conflict resolution, to build trust in local government, to develop a secure and democratic environment for the 
city residents. Thus, there are different reasons and factors, including external and internal, for cities to engage into the 
city diplomacy, i.e. serving the interests of their city and community, as well as representing the city on the national and 
international levels.  
 
The paper presents city and public diplomacy by carrying out the case study of Visaginas (‘satellite’ town of Ignalina Nuclear  
Power Plant in Lithuania).  Visaginas is a place with significant changes in the identity of the city from the Soviet nuclear 
center to the contemporary European multicultural city. The town has been facing a challenge of redefining its identity 
after decision was made to close the Nuclear Power Plant  (the first reactor block was closed in 2004, the second one – in 
2009). It has been a challenge to handle existing tensions inside local community, and to construct a contemporary identity 
for the city on the national and international level.  
The concept of city diplomacy enables to analyze Visaginas as a city which engages in relations with actors on an 
international level with the aim of representing its interests, participating in “glocal” governance, establishing a link 
between local citizens and global policies and addressing common global challenges (i.e. nuclear safety and security, 
decline of nuclear industry and social and economic problems  of monoindustrial ‘nuclear’ cities, nuclear waste disposal, 
etc.).  
The papers refers to city diplomacy ‘at home’(Musch, 2008) which may support the development of the changing city 
identity. Six dimensions will be distinguished in the research, namely security, development, economic, cultural, 
cooperative and representative. The dimensions will be empirically tested on the basis of collected interviews with the 
multiple actors, including representatives of the Ignalina Nuclear Power Plan, official city administration, civil society 
organizations, citizens, artists and businessmen. The special focus will given in the paper to discourses on Visaginas place 
identity and local community represented by artists in theatre performances, documentary films, photo art projects.  
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Anna Zięty 
WSB Universities 
anna.ziety@wsb.wroclaw.pl  
 
Krzysztof Kuźmicz 
Collegium Da Vinci 
krzysztof.kuzmicz@cdv.pl  

Marketing Communication of Higher Education Institutions in the Era of Digital Economy 
 
Global media, technologies and trends bring new problems and research perspectives in marketing 4.0. The article aims 
at presenting the changes that have taken place on the Polish and international market of educational services. The 
authors offer an analysis of their own research the aim of which is to show the strategies and modes of projecting 
communication as based on marketing activities undertaken by selected higher education institutions. 
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